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DESIGN  SUSTAINABILITY FOR
FUTURE GROWTH



Key  Market  Challenges

 Color is the most 
important factor in textile 
purchasing decisions....

 but Ecological and 
Environmental factors are 
having a game-changing 
impact on the market for 
Colorants and Coloration 



Key  Market  Challenges

 Dyes Production 
 Textile Coloration Textile mills also under 

pressure from stricter environmental 
control

 Pressure on Brands on Pollution
International Brands under pressure from 
NGOs on the Environmental Impact of 
their Textile Supply Chains: forcing rethink 
on textile buying behavior
e.g. Greenpeace DETOX Campaign
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International Brands under pressure from NGOs on Ecology & Social Responsibility,
forcing rethink on textile buying behavior
e.g. Greenpeace campaign about restricted substances on kid’s clothes

my clothes are filled

with little monsters!

Key Market  Drivers : Pressure on Brands on Ecology
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Buy

Make

Control

Innovate

Archroma textile sustainability core values  

)
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Commitment to Sustainability
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►Phthalates (ortho-phthalates) 

►Brominated and Chlorinated flame retardants 

►Azo dyes 

►Organotin Compounds (e.g. TBT) 

►Chlorobenzenes 

►Chlorinated Solvents 

►Chlorophenols 

►Short-Chained Chlorinated Paraffins (SCCPs) 

►Heavy Metals 

(cadmium, lead, mercury, chromium (VI)) 

►APEOs/NPEs 

►Perfluorinated Chemicals (PFCs) 

List of 11 Priority Chemical Groups
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Update RSL with 
ZDHC  & audit 

process

Public disclosure 
of suppliers’ 

discharge 
information

2nd Generation of 
ZDHC defined 
(precautionary 

principle)

Zero Discharge of 
ALL Hazardous 

Chemical 
achieved by 2020
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Eliminate PFCs

Eliminate APEO

Eliminate 
Phthalates

Road Map to Zero Discharge of ALL Hazardous Chemicals
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Archroma Product Stewardship Laboratory

 Dedicated lab for Product Stewardship testing only.

 Acquired by Archroma from Clariant on 1st April 2014

 Accredited for ISO 17025:2005 – Certificate No. T-

3631

Three sections

 Physical testing section (21 tests)

 Restricted substances testing section (20 

tests)

 Ecological testing section (4 tests)
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GOTS - The Global Organic Textile Standard

Aim:

• Define worldwide 
requirements that 

 ensure organic status of textiles-
from harvesting of raw materials, 

 through environmentally and socially 
responsible manufacturing to 
labelling in order to provide a 
credible assurance to end 
consumer.

 Producers & manufacturers shall be 
enabled to export their organic fabrics 
and garments with one certification 
accepted in all major markets
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GOTS 
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bluesign® technologies ag

• Input Stream Management approach

• A conformance assurance in the textile value/supply chain:

• Chemical products are entered and “homologated” into the 

bluesign® blue tool

• Products in the bluesign® blue tool are seen by the textile 

mill system partners in the bluesign® blue finder

• Bluesign® approved fabrics are seen by brand system 

partners in the bluesign ® blue guide

• Increasing presence and acceptance by associations and brands

• Best available techniques will be able to be measured with 

a web-based blue pert tool – built from 
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Confidence in Product

Positive Lists

• Archroma positive list available for direct communication to textile mills – a marketing opportunity

• A list of our TOTAL product portfolio that conform to a MRSL or RSL requirement

• Strategic FOCUS – a Predefined Brand list

• CLEAR communication – simple to understand

• CATEGORIZED according to the brand/standard

• ACCESSIBLE:

• By Archroma – Touchpoint

• By our customers - Internet

• A VALUABLE marketing tool to engage customers

A RELEVANT tool for our changing 
environment
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Thanks 
!


